
To access the Realtors Property Resource 
(RPR), go to www.narrpr.com and you 
will see the screen above. 
 
If you have signed onto the RPR website 
previously, use your email address and 
password and click Sign In.  You will now 
be sent to the RPR home screen. 
 
If you have never used the RPR website 
before, click on “Create New Account” 
underneath the password field on the 
screen above.  Once clicked, a popup win-
dow like the one to the right will appear.  
You need your last name and your NRDS 
number in order to create an account.  
This popup screen will show you the vari-
ous places you can locate your NRDS 
number.  Follow the next 5 steps on that 
popup window to create your account. 



Once you sign into your RPR account, you are taken to the RPR home screen 
which you can see below. 

From here you can begin your 
search of an address, a neighbor-
hood, or a town.  Just type it in the 
search bar and click search (In this 
example I searched Temple, PA  
19560).   
 
You can search for All Properties 
(Includes for sale, sold, pending, 
and distressed) or just For sale.  We 
will start our example with For sale. 
(There are instructions on 
Neighborhoods, Market Activity, 
and My Listings later in this hand-
out). 
 
If you want to do more of a detailed 
search, Click on Advanced Search 
to the right of the Search Bar and 
more search options will appear 
underneath the Price Range, Beds 
and Bath options below the search 
bar. 



After you hit Search on the last screen, your search re-
sults will come up on your screen like the example 
above.  Here we see there were 92 properties for 
sale in the Temple area.  You can see the map in 
the top right hand corner which shows you the 
area that was searched. 
 
You can narrow down your search by choosing 
options on the left hand side of the screen and 
the click Apply.  The new search results will 
replace this screen. 
 
If you click the “Map View” button at the top of 
the screen you will be taken to a screen with 
map like the one to the right. You will see an 
icon of a house where ever there is a home for 
sale, and then below the map you will see a list 
of the homes for sale like the screen above had 
showed previously. 



Neighborhood Search If you want to do a neighborhood search 
and get stats about a particular area, on the 
home screen you can type in a town or 
area (in this example we stayed with Tem-
ple, PA) then click on the Neighborhood 
button and then click search. 
 
Once loaded, your screen will look like 
the one on the left with the Summary Tab 
loaded.  The Summary is an overview of 
the Housing, People, Economy and Qual-
ity of Life Tabs. 
 
Here you can see the median estimated 
home value, change over the last month, 
and over the last 12 months. 
 
If you want to see more in depth reports, 
you can click on the other tabs at the top 
of the screen: 

Housing:  House value stats, inventory on 
the market stats, size of homes, age of 
homes, # of bedrooms from sold homes in 
the area. 
 
People:  Population and census data for 
the area you search 
 
Economy:  Unemployment and income 
stats 
 
Quality of Life:  Weather info, Commut-
ing to work stats 

If you want a report of these stats, you can click on Get a Report (Circled in the 
screen shot above).  This will take you to the report creator screen which we will 

discuss a little later in this handout. 



If you want to do a market activity search, 
on the home screen you can type in a 
town, area, address or even an MLS# (in 
this example we stayed with Temple, PA). 
Then you can choose a time frame such as 
last 3 months, last month, last week, or 
last 3 days.  Finally, choose the type of 

home you want included from All, New listings, Pending, New 
Distressed, or Recently Sold.  Click Search when you are ready to 
see your results 
 
Once loaded, your screen will look like the one below.  The search 
results are in the middle of the screen, map to the right, and 
Neighborhood stats down the right hand side. 
 
You can update your search features on the left hand side of the 
screen as well.  You also have a map view tab at the top of the 
screen which works like the one we previously talked about to-
ward the beginning of this handout.   
 
Unfortunately you can’t generate a report like this from this screen 
like you could from the Neighborhood search, but you can still do 
a report with this data as you will learn on the next page. 

Market Activity Search 

The last search you can do from the home screen is My Listings.  Simply click on this option and click Search 
to see your current listings appear in typical search results fashion. 



Creating Reports The most important feature of this site is that you 
can create reports that can either be emailed or 
printed, or possibly even used on your real estate 
website or social media sites to help you farm an 
area.  You can create the following reports from 
the RPR website: 
 
Property Reports:  The property report is a comprehensive 
look at an individual property, including detailed property 
information, historical listing photos, local market statis-
tics, listing activity, foreclosure activity, neighborhood 
demographics and more. 
 

Seller’s Report:  The seller's report is a tool for listing 
presentations, similar to a CMA. It reviews the subject 
property, shows the condition of the local market, presents 
comparable properties for side-by-side comparison, recom-
mends a pricing strategy and shows estimated seller pro-
ceeds. 
 

Market Activity:  The market activity report is a snapshot 
of all the changes in a local real estate market. It includes a 
market activity summary and a listing of active, pending, 
sold, expired and distressed properties. Recent price 
changes and upcoming open houses are also included. 
 

Mini Property Report:  The Mini Property Report provides 
essential information about a home, much like what is 
shown on the Summary tab of a Property Details page. The 
report includes the property's estimated value; home facts 
like bedrooms, baths and square footage; and photos. 

To generate a report, type in an address in the search bar at the top and click 
on ‘Submit’.  If you are creating a Market Activity Report you can type in a 
neighborhood, city, state, and zip to give a broad report (perfect for creating 
materials for your farming area!).  Once you hit Submit, you will see the 
address appear where the search bar was.  In the example above you can see 
Property Report is checked. Each report has elements you can include in 
your report (such as in Property Report some include estimated value, esti-
mated value change, market activity summary). 
 
In the next section you can personalize the report by typing in a Name and 
message followed by page numbers (you can show them or hide them - if 
you hide them, you can pull pages out of the report and not have to reprint 
another one with that section missing). 
 
In the next section, Delivery Method, you choose how you want to view the 
report - if you click on Display now, it will open up as a PDF in a new win-
dow which you can print and/or save.  If you want it emailed, you can click 
on that button and type in an email address to send it to.  If you want a copy 
sent to you, check the CC box. 
 
Finally, check off the box agreeing to the terms of use and click ‘Get Re-
port’.  Once you click this box, RPR will create  your report which will load 
in a new window - you will see a pop up window like the one to the right 
estimating how long your wait is (typically 2 minutes).  If you don’t want to 
wait, you can close this box and pick up your report later. 



My Profile There is a tab toward the top of the page called 
‘My Profile’.  When you click on this tab you are 

taken to a page to setup your 
profile which will be used in 
order to generate reports. 

You can upload a personal 
photo and Logo by clicking on 
‘Upload Photo’ or ‘Upload 
Logo’ toward the top of the 
screen. 

Make sure the rest of your in-
formation is typed into this 
screen so that the proper infor-
mation is displayed on all of 
your reports you create.  You 
do want people to know how to 
contact you that you give a re-
port out to and this will be how 
they find you. 

When you are done editing this 
form, click ‘Save’ at the top or 
bottom of the screen and your 
information will be saved for 
any reports you create in the 
future. 

You can always come back 
here to change information, 
update your password, or email 

address if you ever wish to do so. 



Uses for RPR Reports 

With the ever changing market and technology rapidly growing, RPR is a wonder-
ful tool to help you inform your buyers and sellers as well as pick up new clients. 
 
While you can’t search for listings in other areas other than the local MLS, you 
can still pull up Neighborhood Info for other areas if you have a client that is con-
templating a move to another area.  You can show them the housing trends, popu-
lation information, economy, etc etc.  This might help them decide if a move is 
right for them - and always keep in mind you work for Century 21 and we can re-
fer  your clients to a local professional that is trained to work with referral based 
clients (and you will still get paid on the referral as well) 
 
Market Reports you generate can be uploaded and linked to on your real estate 
website.  If you are trying to specialize in an area (such as Exeter Township), you 
can create a page or pages on your website dedicated to the area.  Talking about 
things to do, current events, and even Market Trends.  You can put a link on your 
area page on your website that your website visitors can click on and see the mar-
ket report at anytime.  This help shows your client base that you are working in 
their area and keeping an eye out on Trends.  If it is on your website, once you 
post a new report - post a status update on Facebook or Twitter letting your fol-
lowers know you have a new report and link them to that page so they can view it 
for themselves. 
 
Create a mailing list (electronically and post office versions) that you can send out 
a monthly market report to.  While you are working in your target area if you find 
a home owner doesn’t want to sell right now, but want to keep an eye out on the 
market you can ask them if you can email or mail them a monthly market report.  
Send this to potential sellers once a month to keep your name and face in front of 
them.  Let them see that their area has gone up 2% in value the past month.  This 
could motivate them to pull the trigger and list with you. 
 
Property and Seller reports create nice CMA’s that you can show on a listing ap-
pointment.  While a lot of agents are currently Toolkit, these reports can also be 
complimented with Toolkit to give a more detailed report. 
 
GOOD LUCK! 
 


